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Over 8000

1031

100%

55%

13 Sponsors

6 Schools

5968 unique

50+ exhibits

people came to the 
Festival

new followers were 
gained on social media by 

the end of the event

of attendees rated the 
Festival either good or 

excellent

of attendees said they 
came for a fun day out

from the local community 
and industry supported 

the event 

and 100 special guests 
attended the Friday Focus 

preview

visits were recorded 
to the event page on 

Rothamsted's website

and experiences were 
designed and created for 

the event 
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Rothamsted Research is committed to engaging the public with
science and with the work that we do. The Rothamsted Festival of 
Ideas was evaluated by the visiting public, with comments collated 
and assessed in order to understand its impact. The comments 
will also help us to decide whether to repeat the Festival and in 
what form, and to assess these results against our six objectives:

Click here to view a video of 

the Festival on YouTube

Objectives
Thanks from the Festival Team
Visitor Feedback
Visitor Highlights
Staff Feedback
Programme & Publicity
Website
Social Media
Evaluation Data
Friday Focus
Festival Makers
Partners & Sponsors
Word Cloud

1
2
5
7
9

10
11
12
14
16
18
19
20

Open up Rothamsted 
science so it is 
accessible to as 
diverse an audience 
as possible;

Stimulate discussion 
of the relevance of 
Rothamsted science 
and its implications 
for society;

Raise the profile of 
the institute so more 
people know what 
Rothamsted does, 
especially locally;

Raise awareness of 
the challenge of food 
security globally, and 
establish Rothamsted 
as a leader in this 
field;

Enable engaged 
conversation 
between staff and 
visitors about the 
work of Rothamsted;

Encourage Rothamsted 
staff to value and 
participate in 
engagement activities 
with a non-science 
audience.
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https://www.youtube.com/watch?v=ZRQW1W8De5Q
https://www.youtube.com/watch?v=ZRQW1W8De5Q


From the Festival Team...

Team

We thank Director and Chief Executive, Achim 
Dobermann, and the senior management team for 
their support, and Rothamsted’s staff and students 
for their commitment to a successful Festival.

Many thanks to the members of the Festival Task 
Force, which included representatives of the four 
science departments, for their expertise and 
advice.

Thank you to our Festival Partners, the BBSRC, 
RoCRE and the Lawes Agricultural Trust, for helping 
to make it all possible.

We also thank our sponsors. Their support helped 
us to improve the Festival experience, to create
innovative exhibits and to ensure the Festival 
remained free, open and accessible to all.

And a very special thank you to everyone who
came along and explored, investigated and 
discussed our science with us.

Sam Benson
George Carberry
Kerry Dyment
Allen Flay
Gary Frewin
Keith Law
Chris Mackay
Bill O’Neill
Graham Shephard
Susan Watts
Karen Wright

Kate Adam
Nick, Claire and Liz

Erin O'Rourke
Festival Director

Safety Advisor
Exhibition Production
Event Support
Security Advisor
Digital Comms Manager
Head of Facilities
Farm Team Manager
Writer/Editor
Exhibition Production
Head of Communications
Event Support

Meredith Marketing
Vincent Design
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Feedback from our visitors

“Brilliant event. Was so great to meet so many people passionate about their research/jobs and willing to tell others.”
 
“Your scientists are awesome at being able to explain things*simultaneously* to postgraduate-educated adults and pre-
schoolers with everyone coming away having learnt new things.”

“Everyone we spoke to was very informative, and interacted well with us as non-scientists. It was so much more than I 
expected; brilliant couple of days.”

“Excellent balance of graduate+ level science and explanations for those with less exposure to scientific education.”

“Very well organised. People in green shirts were all friendly, helpful and passionate about science.”

“The importance of your work cannot be underestimated. I am so impressed — wish I had been a biologist.”

“The work is farther reaching globally (i.e. Africa) than I realised. I was pleased to learn that you were investigating 
'natural' plant pheromone based insect treatments.”

“The scientists are what made it...able to explain clearly and inspirationally without dumbing down. It’s more hands on, 
more interesting and more currently relevant than a trip to the Science Museum. This experience was immediate, hands on 
and guided in a friendly, clear and accessible way by real practitioners. I feel very lucky to have been able to experience it.”

"Wow! Wow! Wow! What a day! I have never met so many passionate people in such a small space. It is no surprise you 
are world leaders. On a personal level it was fantastic for my daughter who was inspired by the whole event."
 

“The whole event was fabulous, so hard to say what was the best. The staff were brilliant, seeming to have time to explain 
their work and patient talking to people without a science background.”
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A selection from more than 175 submitted feedback forms



"My Festival highlight was..."
"The incredible displays with so many experts on 
hand who could really answer the questions and were 
passionate about their work."

"My Festival highlight was the Experiment Zone because 
I liked the popcorn."

“The giant earthworm.”

“Learning about fertilisers and nutrients in the soil.”

“Holding the bugs and learning more about ladybirds.”

“Wheat Zone.  It was incredible to see the life cycle 
of such an important crop and the impact on food 
resources from the rising population.”

“Smelling station; how to use scents to protect crops.”

“The willow talk!  Fascinating and I got to take a willow 
home!”

“Trailer tour with Vanessa — brilliant!”

“Seeing the Manor House and gardens.”

“Bioimaging — stunning images.”
A selection from 150 submitted highlights

"The energy and passion of all the scientists and staff."

"Looking at pond water through the microscopes and 
getting my strawberry DNA."

"Making future farming leaf 'thingy' after visiting all the 
other zones.  Very interesting hearing about balance of 
factors to improve farming."

"Learning about worldwide work at the Global Zone."

“The use of lasers to identify insects.”

“Winning wheat at the throwing DNA game in the Gene 
Zone.”

“When we put mushroom stuff on the plants to make 
them sick.”

“Experiments, genes, worms.  Very entertaining.  Lots to 
learn.  Very knowledgable people.”

"Seeing the Field Scanalyzer in action! Having seen it 
from a distance so many times, it was wild to see it 
moving and talk to the guys who work with it!"
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Feedback from our staff

98

“We got so much unanimously great feedback from the public. The best bit for me was when I walked past a young boy 
who said to his dad: ‘Dad, I'm having such a good day’.”

“It's very motivating as an early career scientist to see the public, especially children, getting so excited about science!”

“It was truly amazing. We inspired all ages.”

“We were delighted with how it all worked out, and the poster worked really well for us, and looked really good.”

“I got to meet LOTS of very interesting people, loved being able to make suggestions for people based on their interests 
and engaging with the public on my own work was great.”

“Wow! What a weekend! Makes you feel proud to be part of something so exciting.”

“There is sometimes a scientist/business ops divide, but over the weekend it felt we were all working towards the same 
thing.”

“Fantastic show. One farmer told me that he had been coming to Rothamsted public events for over 40 years and that 
this was by far the best.”

“They all said they were learning lots about agriculture and were delighted that we were opening our doors to engage 
with them.”



Programme and publicity
The 20-page Festival programme provided taster summaries of the 35 exhibits, six tours and two displays; 
a timetable for the Future Farming videos, student flash talks and invited speaker presentations in the Talk 
Tent; three maps of the site at different scales; a logistics guide with safety and facilities’ information; and 
a “passport” page for children to collect Festival stamps (for entry into a Prize Draw).

30 000 Multimedia

Posters

flyers were distributed to 
households, schools, tourist centres, 

local libraries and businesses, and 
handed out at train stations and 

regional events

news and features in local and 
regional press, online and print 

advertisements, email shots and 
extensive social media messaging 

and campaigns

advertising the Festival were 
positioned on public highways by 

town and borough councils. Pop-up 
banners were placed throughout 
Harpenden and the greater Herts 

area. We also promoted the Festival 
at public carnivals and business 

events.
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The Festival website, social media strands and video promotion 
complemented and extended the impact of publicity drives.

Rothamsted Festival of Ideas and 
175th Anniversary website:

The Rothamsted website was a highly significant 
channel of engagement; there were 5,968 
unique page views from the beginning of March 
2018 to the end of the Festival.
 

Website

Traffic 5968 5 mins
peaks on the Festival 
announcement date

unique views on the 
Festival event page

on average spent 
viewing the page
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Social Media Facebook and Twitter proved important ways to build 
interest in the Rothamsted Festival of Ideas. Levels of 
engagement increased dramatically over the Festival period.
 

Facebook was the primary social network that attendees 
used. A combination of paid advertisements followed by 
individual boosted posts helped to raise awareness of the 
event with specific audiences.

Festival-related posts were 
shared on social media 

between March and June. 
That's six posts per day 

March April May June

new followers were 
gained on Facebook, 

Twitter and
 Instagram

people interacted 
by clicking, liking or 

commenting on Festival-
related posts

people saw paid 
advertisements and 

boosted posts on 
social media

725
1031 5.3K 35K
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Evaluation Data We evaluated reactions to the Festival during and after 
the event: "interesting", "informative" and "fun" were 
the top three words used to describe the event. 

80% of attendees had 
heard of Rothamsted 

before the Festival
 

55% of people travelled 
less than 5 miles (8km), 

while 12% travelled 
more than 30 miles 

47% did not know 
Rothamsted was involved 

in global food security
  

100% of people agreed 
with the statement 

"I learned something 
new"

100%
of respondents rated 

the Festival "Good" or 
"Excellent"

   Good 20.5%

Excellent 7
9.5%

                               1-5mile

s  
   

   
   

   
   

 6-15

15
-3

0

>30
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The Festival was what I expected based on promotion

0% 10%

48%

52%

74%

44%

64%

75%

72%

85%

58%

68%

63%

63%

61%

59%

59%

64%

73%

39%

37%

24%

30%

26%

23%

24%

12%

35%

31%

36%

32%

30%

32%

32%

30%

26%

11%

9%

12%11%

9%

7%

4%

7%

8%

8%

5%

20% 30% 40% 50% 60% 70% 80% 90% 100%

The programme was easy to understand and use

The Festival was well organised

I had enough time to enjoy the Festival

The timings of the Festival suited me

I have a greater appreciation of the value of agricultural science

I became more aware of the challenge of feeding the world

I had fun with science

I feel inspired by something I learned today

I became more aware of agricultural science in my daily life

Today, I interacted with a scientist

Agree strongly Agree Neither agree nor disagree Disagree Disagree strongly

The indoor and outdoor spaces were good

I understood the importance of Rothamsted science

I felt welcomed and that staff and scientists engaged with me

I feel the science is relevant to my everyday life

I enjoyed the way the science was presented

I was interested by the science on display
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                  AGREE STRONGLY
   

   
   

   
    

   AGREE



Friday Focus
On Friday 22 June, the day before the Festival weekend, we provided invited guests and students from six 
local primary and secondary schools with a sneak preview of the event and a chance to meet and speak 
with our scientists. 

100 invited guests attended the preview, including 
farmers, industry representatives, local and district 
officials. In our auditorium, they heard short talks 
from students, directors and policy makers, and 
were then taken on guided tours of the Festival 
exhibits. 

180 students from local schools were invited to the 
preview and given an exclusive guided tour of the 
Festival.

Harpenden Academy
St. Dominics
Sundon Park

Sir John Lawes 
Roundwood Park
Denbigh High
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Festival Makers
The Festival was delivered successfully thanks to the engagement and commitment of 341 volunteers 
from our staff, students and visiting workers . These “Festival Makers” welcomed visitors to the site, ran 
the exhibits, stewarded events, provided information, acted as guides and became the public face of the 
Festival. Thank you for your time, enthusiasm and expertise.
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Partners

Sponsors

Thank you to our partners 
and sponsors who generously 

supported the Festival and 
enabled us to provide an 

informative and entertaining 
event that was accessible to all. 

Photography: Graham Shephard; George Carberry; 
Barnaby Norman and Layton Thompson

Filming: George Carberry; and Ben Swanwick
Festival Design: Vincent Design

Evaluation Report: produced and written by Gary Frewin



Words most commonly used to describe the Festival, with size proportional to 
frequency used

Rothamsted Research
Harpenden
Herts
AL5 2JQ
www.rothamsted.ac.uk

/rothamstedresearch@rothamsted /rothamsted

Word Cloud

interesting
fun

exciting

friendly amazing diverse

good excellent

enlightening
experience

inspiring

stimulating
entertaining relevant

enjoyablegreat
fascinating science

knowledge

helpful
brilliant

outstanding
interactive organised

fantasticwelcomingrelaxed

awesome

informative

educational

engaging

http://www.rothamsted.ac.uk
http://www.instagram.com/rothamstedresearch
http://www.twitter.com/rothamsted
http://www.facebook.com/rothamsted

